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RURAL MARKETING–505

(Semester–V)

Time : Three Hours] [Maximum Marks : 60

Note : Section A is compulsory, consisting of 10 short answer

type questions carrying 2 marks each. Attempt two questions

each from Section B & C carrying 10 marks each.

SECTION—A

(Compulsory Question)

I. Answer the following up to five lines :

1. What is the nature of rural marketing?

2. What is importance of rural marketing?

3. What are the 4 A’s of rural marketing?

4. Define rural communication.

5. Define rural large format retail stores.
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6. Define pricing strategy.

7. Define promotion strategy.

8. Define product strategy.

9. Define information system.

10. What are special features of rural marketing?

SECTION—B

Answer each question up to 7 pages in length :

II. Explain the nature of Indian rural markets in details.

III. Discuss various challenges before managers to tackle Indian

rural markets.

IV. What is rural marketing information system? Explain in

details.

V. Explain rural market retail store formats in details.

SECTION—C

Answer each question up to 7 pages in length :

VI. Explain in details various pricing strategies exercised in

Indian rural markets.
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VII. Explain distribution strategies in context of Indian rural
markets.

VIII. What is the role of information technology in addressing
Indian rural markets?

IX. Explain in details various promotion strategies exercised by
various managers in Indian rural markets.
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PUNJABI VERSION

not : Bwg A lwzmI hY, ies ivc 10 sMKyp au~qr vwly pRSn
2-2 AMkW dy hn[ Bwg B Aqy C ivcoN do-do pRSn kro[
hryk pRSn dy 10 AMk hn[

Bwg—A

(lwzmI pRSn)

I. hryk pRSn dw pMj lweInW ivc sMKyp au~qr ilKo :

1. gRwmIx mMfIkrx dI pRikrqI kI hY?

2. gRwmIx mMfIkrx dw kI mh`qv hY?

3. gRwmIx mMfIkrx dy 4 A’s ikhVy hn?

4. gRwmIx sMcwr nUM pirBwiSq kro[

5. gRwmIx ielwikAW ivc v`fy Awkwr dy pRcUn storW
bwry crcw kro[

6. pRweIisMg (kImq inrDwrx) nIqI nUM pirBwiSq
kro[

7. pRoqswhn nIqI nUM pirBwiSq kro[

8. auqpwd nIqI dI pirBwSw ilKo[
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9. sUcnw pRxwlI nUM pirBwiSq kro[

10. gRwmIx mMfIkrx dy ivSyS l`Cx kI hn?

Bwg—B

hryk pRSn dw 7 pMnoN q`k au~qr ilKo :

II. BwrqI gRwmIx mMfIAW dI pRikrqI bwry ivsQwr ivc
crcw kro[

III. Bwrq dIAW gRwmIx mMfIAW nwl inptx leI pRbMDkW
swhmxy iviBMn cxOqIAW kI hn? spSt kro[

IV. gRwmIx mMfIkrx sUcnw pRxwlI qoN kI Bwv hY? ivsQwr
ivc drj kro[

V. gRwmIx pRcUn stor dI rUpryKw bwry ivsiqRq jwxkwrI
idE[

Bwg—C

hryk pRSn dw 7 pMnoN q`k au~qr ilKo :

VI. BwrqI gRwmIx mMfIAW ivc vrqIAW jWdIAW iviBMn kImq
inrDwrx dIAW nIqIAW dw aulyK kro[



10025/NL/2,710/HHH/529 6

VII. BwrqI gRwmIx mMfIAW dy sMdrB ivc ifstRIbUSn nIqIAW
bwry crcw kro[

VIII. sUcnw qknwlojI dI BwrqI gRwmIx mMfIAW dy sbMD ivc
kI BUimkw huMdI hY? spSt kro[

IX. BwrqI gRwmIx mMfIAW ivc iviBMn pRbMDkW vloN vrqIAW
jWdIAW v`K-v`K pRoqswhnI ivDIAW dw ivsiqRq aulyK
kro[

——————


