
lv1-3t7p11s Fashion Marketing and Merchandising rct7t6/N

Semester-Ill

Time Allowed: 3 Hrs. 
Max. Marks: 74Note: candidates are required to attempt two questions eachfrom section A and section B carrying I rmarks each and the entire section c lta'ing I0 short answer type questons carrying 3 marks each.

SECTION - A
1' Define Fashion marketing' Discuss various ethicar issues rerated to fashion marketing.
' ::ffi:Xate 

and describe the macro and micro factors *'hich affecr the markerin-e enr.ironrnenr of a
3' what do you understand by product mix? Exprain its variables.- 

Ylffiil:'H?Xt:?i 
channel? whatiactors shourd be taken inro account in choosing the besr

5. write about the rore and responsib,ii3."J'f,);lro,r.r.
6. Discuss line develc
7 what is sourcing? I[Tljl::il:JTX.1T.] l:oi.,o 

in detair

8' write about elerients and tunctions 
"r",ffi'J:::ffi';,'rlrJff;:Ti:t'

9. Write short notes on the ,o,,orr,nilcTloN 
- C

Development of frshion marker

d. Saies pxomotion
e. Direct marketing
f Logistic decisions
g. Design Studios
h. Customer-vendor relationship
i. Display props

j. Marketing calendar


